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HELP YOUR GUESTS
FIND THEIR PERFECT TRIP

Dubuque isn't a one-size-fits-all destination,
and we don’t market it like one.

Our “For Places Like This” strategy is built on a simple idea: every traveler is looking for
something different, and the best trips happen when people find the version of Dubuque
that was made for them. We think about travelers across four personas, Families, Girls
Trips, Adventurers, and Grown-Up Trips, and three paces, Slow & Steady Wanderer,
Highlight Reel Seeker, and All-In Explorer. Our job is to help every one of those travelers
find their fit.

The Trip Builder is where that strategy comes to life. In just a few quick questions, guests get
a personalized itinerary built around who they are and how they like to travel, turning a
broad destination into a trip that feels like it was made just for them.

As one of our partners, you're in a unique position to be part of that moment. Guests are
already in front of you, at the table, at the register, browsing your shelves, which is exactly
when they re deciding what to do next with their time in Dubuque. This toolkit puts the Trip
Builder directly into those in-person moments, so guests leave your business with a plan for
the rest of their visit, not just a receipt.

This is meant to be a resource you can come back to anytime, not just something to roll
out once. Whether you're refreshing your signage, updating your printed materials, or just
noticed a touchpoint you haven't used yet, everything here is ready whenever you are.

What's in this guide:

Touchpoints spanning a guest’s time at your business, from the moment they walk in to when they head out
Ready-to-use copy for each format, sized to fit the space you have

Suggested placement and reasoning for why each piece works where it does

Photos of finished pieces so you can see exactly how they come together

Use as many or as few as make sense for your business, and add more over time as materials get refreshed

or new spaces open up. Even one or two of these can help your guests plan the kind of trip they’ll actually
remember, and help you be part of making that happen.



Digital Messaging

A small text link or graphic added to whatever digital message your business already sends guests
electronically, a receipt, a booking or reservation confirmation, a follow-up email, a loyalty send, whatever
your systems already generate. Since it rides along with something you're already sending, there’s no extra

step for your team.

WAYS TO USE THIS: Add the provided copy and/or graphic to your existing template, wherever it fits
naturally, near your receipt total, below your confirmation details, or in your usual sign-off. If your system
supports SMS, use the shortened version instead.

LONGER COPY:
Some places are made for everyone. This one was made for you. Take this short quiz (link to traveldubuque.
com/quiz) and discover Dubuque the way you were made to experience it.

SHORTENED COPY:
Take a short quiz (link to traveldubuque.com/quiz) to find your perfect trip in Dubuque.

GRAPHICS:
These are available and encouraged for each of these touchpoints
and when used, should be linked to traveldubuque.com/quiz
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Window /Mirror Cling

A small cling placed on a restroom or dressing room mirror, one of the only genuinely captive spots in any
business, guaranteed dwell time with no other signage competing for attention. Made from moisture-resistant

material so it holds up in a bathroom, and works just as well on a dressing room mirror for shops with fitting
rooms.

WAYS TO USE THIS: Provide the cling for placement on restroom mirrors, or on dressing room mirrors for
retail partners with fitting rooms. No staff training needed, and no upkeep beyond an occasional wipe-down

check.




Kids’ Activity Sheet

A printed activity page for kids, with a short quiz link for parents at the bottom. It gives families something
to do at the table or counter, and gives parents a few quiet minutes to actually plan the rest of their day in

Dubuque.

WAYS TO USE THIS: Keep a stack at the table, host stand, or counter for families with kids. Hand it over

when kids need something to do, crayons too if you have them on hand.
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Countertop Sign

A small physical sign (6”x8") with a QR code and link for your counter or entryway. It puts trip inspiration
directly in front of guests while theyre with you.

WAYS TO USE THIS: Travel Dubuque can provide either Option A or B for your register, host stand, or
front counter. No staff training needed, though your team can mention it as a helpful resource when guests
ask what there is to do.

OPTION A OPTION B
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Table Tent Signs

Small signage (4”x8") for dining tables, waiting areas, or other spots where guests naturally sit for a few
minutes.

WAYS TO USE THIS: Travel Dubuque can provide these for placement on tables, in waiting areas, or
anywhere guests tend to sit for a bit. Refresh periodically along with any other table signage you rotate.




Guest Information Insert

An insert that fits into whatever local information materials you already provide, a menu, a program, a visitor
guide, or an info binder. This is the piece with the most room to work with, and it reaches guests while they're

already browsing and thinking about how to spend more of their time in town.

WAYS TO USE THIS: Print and insert info your existing menu, program, guest guide, or binder, alongside

your other local information.

OPTION A OPTION B
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Take our short quiz and discover Dubuque
the way you were made fo experience it at
traveldubuque.com/quiz

TRAVEL

You were made for places like this.




To order items from this toolkit or access files,
visit traveldubuque.com/partner-toolkit
or scan the QR Code below.

Questions on implementing any of these at your business, now or down the road?
Reach out to Taylor Kellogg at tkellogg@traveldubuque.com.




